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TREND RADAR TOURISMUS EDITION 2022 

DER LANGE WEG ZU DEN RELEVANTESTEN 
TRENDS IN MARKETING, MEDIA, TECH

50+ internationale Trendstudien
& Expertenmeinungen

screening & 
evaluation

clustering
corona edition
tourism edition

recommendations
from tourism experts

watch it

urgent

no urge



NEUE ENTWICKLUNG TRENDMONITORING
VON TECH ZU SOZIALEM ENGAGEMENT

Quelle: Saint Elmo‘s Tourismusmarketing Trendradar 2022 Tourismus Edition / Mediaplus Trendpicture/Trendradar 2017, 2018, 2019, 2020
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IOT
ARTIFICIAL INTELLIGENCE

AR & VR

CHATBOT
BLOCKCHAIN

SMART SPEAKER

VIDEO BOOM ADOLESCENT ACTIVISM

NICHE MEDIA DIVERSITY

TRUST

STREAMING CULTURE

VOICE CONTROL WOKE WASHING

DATA STORYTELLING

PURPOSE

2022

GREEN PRESSURE

CLEAN FOOD

JOMO & JOGO

CONTENT EXPERIENCE

SMALL DATA EMPLOYEE



GREEN PRESSURE
Sustainability has become
one major reason for buying

DECLINING
TECH OPTIMISM
A widespread awareness of
the social dangers that can
emanate from technology

SCORING
More companies are
planning to make customers
individually rateable

SOCIAL SELF CARE
Consumers recognize the need for
more moderate digital consumption

CLEAN FOOD
When food and indulgence
meet consciousness

BELOW THE SURFACE
The interest in things that are
not directly visible increases

GENDER
Younger generations will
Increase the acceptance and
desire for gender neutrality

TRUST
Last year‘s dominating
topic continues

CALL TO STAND
Brands will be called to position
themselves on political, cultural
and social issues

PARTICIPATION
Companies and customers are
moving closer togetherWOKE WASHING

Society has become more sensitive 
towards corporate communication
and action

CHINA
The role of China as a 
tech-leader will rise

INFLUENCER
Influencer marketing will 
become more strategic

SPACE
The importance of
space content will 
grow

GEN Z
All eyes on the
new generation 80S & 90S

NOSTALGIA
We witness a comeback of
80s/90s aesthetics

AGE
More vital and active
elderly people make
age limits disappear

LIQUID
PEOPLE
Companies must adapt to
faster changing needs

REUSE 
REVOLUTIONARIES
The trend of conscious consume
pushes the reuse economy

AGE OF
SINGLE
A growing group
embracing singlehood
as a choice of lifestyle

SMALL DATA
The availability of data
will decrease

COOKIES
What happens when browsers
promise more privace?

DATA STORYTELLING
Combine storytelling and data to
better adress your audience

PRIVACY AS
A PRODUCT
For certain tech companies, 
privacy will be the top USPSSO

Which DataID
supplier will win?

POST PRODUCTION
ADVERTISING
Decreasing advertising spaces
demand more tech & creativity

FACIAL
RECOGNITION
Tech companies and
lawmakers become
aware of dangers

E-SPORTS
E-Sport boom continues

SOCIAL LIVE
SHOPPING
As China shows, social shopping
is the platform trend 2020

SHOPPABLE
POSTS
Social media platforms will 
become marketplaces

BRAND
AVATARS
Brand avatars will become the
consumers virtual companion

NEW
PLATFORMS
Niche media will gain
more popularity

SOCIAL SPLINTER
The fragmentation of
social platforms continues

STREAMING WARS
New competitors entering
the market

CLOUD VIDEO
GAMING WARS
The streaming and subscription
trend enters gaming

DIGITAL 
MARKETPLACES
Further rise in importance
of digital marketplaces

VERTICAL
Vertical content will brecome
the new standard

PODCAST/AUDIO
Podcast boom will continue –
no end in sight

5G
In 2020 we‘ll see a
rise of 5G devices

SHORT FORM
Video formats are being
adapted to mobile 
usage situations

SENSOR 
TECHNOLOGY
GOES MARKETING
Sensors will form a new trend
in interactive marketing

VR
Will gaming bring the
next mini boom to VR 
technology?

AR
More mobile means
more possibilities for
augmented realities

VOICE ASSISTANT
2020 will become the year of
interactive voice ads

MEDIA, 
MARKETING & TECH

Trends 2021
CORONA-UPDATE

TREND RADAR
CORONA
EDITION 2021



Quelle: GDI Trendtag 2021 – Gottlieb Duttweiler Institut



NÄHE: SOCIAL RELATIONSHIPS NEU DEFINIERT

FEAR OF
GOING OUT

Quelle: GDI Trendtag 2021– Gottlieb Duttweiler Institut





TRUST
Last year‘s dominating
topic continues

CLEAN FOOD
When food and indulgence
meet consciousness

DECLINING
TECH OPTIMISM
A widespread awareness of
the social dangers that can
emanate from technology

SCORING
More companies are
planning to make customers
individually rateable

BELOW THE SURFACE
The interest in things that are
not directly visible increases

GENDER
Younger generations will
Increase the acceptance and
desire for gender neutrality

WOKE WASHING
Society has become more sensitive 
towards corporate communication
and action

CHINA
The role of China as a 
tech-leader will rise

SPACE
The importance of
space content will 
grow

GEN Z
All eyes on the
new generation

80S & 90S
NOSTALGIA
We witness a comeback of
80s/90s aesthetics

LIQUID
PEOPLE
Companies must adapt to
faster changing needs

REUSE 
REVOLUTIONARIES
The trend of conscious consume
pushes the reuse economy

AGE OF
SINGLE
A growing group
embracing singlehood
as a choice of lifestyle

SMALL DATA
The availability of data
will decrease

COOKIES
What happens when browsers
promise more privace?

PRIVACY AS
A PRODUCT
For certain tech companies, 
privacy will be the top USPSSO

Which DataID
supplier will win?

POST PRODUCTION
ADVERTISING
Decreasing advertising spaces
demand more tech & creativity

FACIAL
RECOGNITION
Tech companies and
lawmakers become
aware of dangers

BRAND
AVATARS
Brand avatars will become the
consumers virtual companion

SOCIAL SPLINTER
The fragmentation of
social platforms continues

STREAMING WARS
New competitors entering
the market

CLOUD VIDEO
GAMING WARS
The streaming and subscription
trend enters gaming

VERTICAL
Vertical content will brecome
the new standard

SHORT FORM
Video formats are being
adapted to mobile 
usage situations

MR
More mobile means
more possibilities for
mixed realities

VOICE BRANDING
2020 will become the year of
interactive voice ads

QUALITY CONTENT
Quality content helps to
attract the right audience

SENSOR 
TECHNOLOGY
GOES MARKETING
Sensors will form a new trend
in interactive marketing

DATA STORYTELLING
Combine storytelling and data to better
adress your audience

JOGO & JOMO
The joy outweighs the
fear

DIGITAL 
MARKETPLACES
Further rise in importance
of digital marketplaces

NEW
PLATFORMS
Niche media will gain
more popularity

EMPLOYEE
Employees need much more attention, 
this contributes to the improvement of
their own product

NEW WORK /
BLEISURE
Work and leisure merge

GREEN PRESSURE
Sustainability has become
one major reason for
buying

E-SPORTS
E-Sport boom continues

SHOPPABLE
POSTS
Social media platforms will 
become marketplaces

SOCIAL LIVE
SHOPPING
As China shows, social shopping is
the platform trend 2020

INFLUENCER
Influencer marketing will 
become more strategic

AGE
More vital and active
elderly people make
age limits disappear

5G
In 2020 we‘ll see a
rise of 5G devices

PODCAST/AUDIO
Podcast boom will continue –
no end in sight

PARTICIPATION
Companies and customers are
moving closer together

CALL TO STAND
Brands will be called to position
themselves on political, cultural
and social issues

MEDIA, 
MARKETING & TECH

Trends 2022
TOURISMUS EDITION

TREND RADAR
TOURISMUS
EDITION 2022



MEDIA, 
MARKETING & TECH

Trends 2022
TOURISMUS EDITION



Joy of Missing out. 

JOMO 2020



Joy of Going out. 

JOGO 2021



INSZENIERUNG

















SZENOGRAFIE





BERGBAHNEN STOOS, CH
LEBENSRAUM 
NEU DENKEN

ZONE C

ZONE B

ZONE A





25

DAS NEST



26

DER HISTORISCHE WAL



BESUCHER LENKEN



















KOMMUNIKATION 
IM (FREI) RAUM























ERLEBNIS
ERFAHRUNG



DAS HOLISTISCHE ERLEBNIS ALS 
BLEIBENDE ERINNERUNG

48



DIE NEUE ACHTSAMKEIT











SLOW ALS ERFAHRUNG



Illustrationen: Stefanie Hilgarth

SLOW ALS ERFAHRUNG
Drei-Seen-Weg, Turracher Höhe



















HEIMPLANET



WHITE POD

















SAUNAGONDEL

YLLÄS-FJÄLLS, FINNLAND



SAUNAGONDEL+ SAUNA AM BERG



PRESALE
VERKAUF

UPSELLING



ERFOLGSFAKTOREN 
PRODUKTENTWICKLUNG



PRODUKTVERKAUF ALS 
PRODUCT-PLACEMENT

Zum Gipfelstürmen



EINFACHE ANGEBOTSVERNETZUNG

Upselling: Erlebnis & Kulinarik am Berg

Gastroleistungen wie z.B: Frühstück am 
Berg, Fondue-Abend am Berg, Leistungen 
mit Partnern in der Region

Erlebnisse wie Pistenbullyfahren, Erste 
Spur, Rodeln, Bikepark, Flyingfoxx, etc. 

„Flexible Bundle-Leistungen“



TOP 5 Vorteile: 

1. Mehr Umsatz mit Produkten außerhalb der Übernachtung
2. Gutscheine binden Gäste an die Region
3. 100%ige Preisdurchsetzung, KEINE Verfügbarkeiten
4. Kostenlose, unverzinste Darlehen und mehr Liquidität
5. Wertschöpfung, auch wenn Betriebe geschlossen sind

PRODUKTVIELFALT DER DESTINATION IM PRE-SALES 
IN HOHEN STÜCKZAHLEN ALS GUTSCHEINE VERKAUFT.



Ticketeinlösung: Schnittstelle 
zum Skidata DTA 
Pick-Up-Automat
oder Vario-Gates (Drehkreuze)

Schnittstelle zum 
Kassensystem in 
Restaurants & Hotels

Schnittstelle mit 
direkter Einlösung der 
Gutscheine/Tickets an 
den Liftkassen 

Onlineverkauf von 
Merchandise-Artikeln aus 
unserem Premium-
Produktshop („Stand-Alone“)

Onlineverkauf von Wert-
Erlebnis-, Kulinarik- und 
Kombigutscheinen

Onlineverkauf von DTA-Tickets in 
Gutscheinform („Streckentickets“, 
Berg- und Talfahrten, Kombitickets 
mit Gastroleistung)

ONLINE GUTSCHEINSYSTEME & TICKETHANDLING FÜR 
BERGBAHNEN EINGEBETTET IN DIE SYSTEMLANDSCHAFT…



LOYALITÄT - ERLEBNISSE STATT RABATTE





Ahoi.
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